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BOOK IN BRIEF
How America got
hooked on guns

IN AMERICA, GUNS ARE OFTEN
discussed as a storied part of a national
identity that grew, over time, from
Revolutionary War militias, the Second
Amendment and rough life on the
frontier. But in her new book, The
Gunning of America, Pamela Haag argues
that this narrative is not as organic as
itappears; rather,
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for hunting and

farming. But as fewer
Americans performed those tasks in the
early 2oth century, gunmakers had to
up their marketing ante to make people
want guns—even if they didn’t really
need them. So began the campaign, she
writes, to make gun use about “honor
rather than intoxication, justice rather
than impulsivity, and homicide rather
than suicide” Either way, the results are
remarkable: today, Americais home to
an estimated 300 million firearms.
—SARAH BEGLEY



